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How to become a Link Magnet



This Presentation

• Some case studies re-analysed

• What defines “success”

• Correlations between Links and 
Traffic

• (It will be more fun than it 
sounds)



Beautiful People – The Bait

 Competitive 
arena

 Not generally 
Newsworthy

 New site

 Needed to 
create a 
“bang”

Let’s create a storm by saying we are kicking out “fat” members



 BBC

 CNN

 Fox

 CTV





The correlation between links and Traffic 

Lessons:

Good bait = good links

Good links = good traffic

But:

Press Release links seem to need 

perservernce. Is there something stickier?



Becoming the authority that others refer to



The Sticky, Useful Technobait



Ranking is not enough

UCC has enough 

referring domains to rank 

#1

But the site is losing 

traffic due to losing big 

partner sitewide links to 

other technologies

The lessons

• Ranking is not enough

• Create a barrier to 

entry

• Keep innovating

• Do not assume links 

are forever

• Look after your 

partners



Technobait : Paper.li



The Clever Techno bit



The Results



The Results

The Lessons:

You can build technology that engages with humans AND is social

Playing to people’s vanity is a great tip. (Try that with Wordpress)

But… Social 

links are not 

always good for 

Search. What 

can be sticky 

AND help in the 

SERPs?



Takeaways

• Links = Traffic

• Press can be influential

• Technology can be even more 
powerful

• Create:
• Authority

• Interaction

• Sustainability

• Barrier to entry

Majestic SEO

 Please give me a card to receive 
a month’s free trial of Majestic 
SEO


